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MARKETING SOCIETY OF KENYA

REPORT OF THE COMMITTE MEMBERS

The council members submit their report together with the audited financial statements for
the year ended 31 December 2022, which disclose the state of aftairs of the Society.

n

INCORPORATION

The Marketing Society of Kenya (MSK) started as an Advertising Society of Kenya in
1962 and later became the Marketing Society ot Kenya in 1968.The Society is domiciled
and incorporated in Kenya under the Kenyan Societies Act. The address of the registered
office is set out on page 2.

PRINCIPAL ACTIVITY

The principal activity of the society is to empower and regulate the marketing industry
by creating policy that governs the marketing industry (self-regulated). education and
training of marketing professionals, corporates and entreprencurs. marketing and
business mentorship and arbitration through the Advertising Standard Board.

MEMBERSHIP TO ORGANISATIONS
I} Founder Member of Advertising Standards Body of Kenva
2) Founder Member of Africa Marketing Confederation
3) Founder Member of Registered Kenya Audience Research Foundation
4) Member of World Federation of Advertisers
3) Member of Kenva Private Sector Association (KEPSA)

RESULTS FOR THE YEAR
The result for the year ot the Society are disclosed on page 7.

COUNCIL MEMBERS
The members who served during the year are as shown on page 2.

AUDITORS
The Council Members confirm that with respect to each member at the time of approval
of this report:
(a) there is. as far as each member is aware. no relevant audit information of which
the society ‘s auditor is unaware: and
(b) each member had taken all steps that ought to have been taken as a member so as
to be aware of any relevant audit information and to establish that the society’s auditor is
aware of that information

TERMS OF APPOINTMENT OF AUDITORS

Kirenge & Associates, Certified Public Accountants (K). we appointed in office and
have expressed their willingness to continue in office.

The Council Members monitor the eftectiveness. objectivity and independence of the
auditor. This responsibility includes the approval of the audit engagement contract and
the associated fees.

BY UI{DE? OF THE COUNCIL MEMBERS

S e SRR, 2023

SECRETARY



MARKETING SOCIETY OF KENYA

STATEMENT OF COUNCIL MEMBERS RESPONSIBILITIES

'he Kenyan Societies Act requires the Council Members to prepare financial statements for
each financial year that give a true and fair view of the financial position of the Society as at
the end of the financial year and of its profit or loss for that year. It also requires the members
to ensure that the Society maintains proper accounting records that are sufficient to show and
explain the transactions of the Society and disclose. with reasonable accuracy. the financial
position of the Society, The Council Members are also responsible for safeguarding the assets
of the Society. and for taking reasonable steps for the prevention and detection of fraud and
error.

I'he Council Members accept responsibility for the preparation and presentation of these
financial statements in accordance with the International Financial Reporting Standard for
Small and Medium-Sized Entities (IFRS for SME's) and in the manner required by the
Kenyan Societies Act. They also accept responsibility for:

(i) Designing. implementing and maintaining such internal control as they determine
necessary to enable the presentation of financial statements that are free from material
misstatement, whether due to fraud or error;

(i) Selecting suitable accounting policies and applying them consistently: and

(111) Making accounting estimates and judgements that are reasonable in the circumstances.

Having made an assessment of the Society’s ability to continue as a going concern, the
Council Members are not aware of any material uncertainties related to events or conditions
that may cast doubt upon the Society’s ability to continue as a going concern.

The Council Members acknowledge that the independent audit of the financial statements
does not relieve them of their responsibilities.

7Y . / "
o Sy (2 '
Approved by the board of Council Members on. M{ / L’Q\?EUR and signed

on its behalf by:

CHAIRMAN SECRETARY TREASURER
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KIRENGE & ASSOCIATES
N1

Certitied Public Accounts s (K)

REPORT OF THE INDEPENDENT AU'DITORS

TO THE MEMBERS OF MARKREFVING SOCIETY OF KENY A

chu rl on the Financial Statemaents

Cipanon ) ) . - + .
W have avdived the accompany ne Bnancial staements of Marketing Soctety of hevas oot 08 on pugss W [ “h]‘fh
comprise the statement of hnencial posibon as at 31 December 20220 and the statement of income and expenditure.
statement of changes i equiny and cash fov siatement tor the vear then ended and o summare ol sigaificant accountimg
polieres and other explenutory infermation

In our oproen. the Socety Gnanci] statements give a true and Fair view of the financial position ol the Socicty as at 31
Decomber 2022 and lic, Nnancial pecfommance and cash lows foi the vear then ended in accordance with [nternational
i sdl Feporuing Standard Tor Simall & Medim-Sized Fntities (IFRS Tor SMS ) and the requirements ¢ Uibe kenvan
Sociviivs A

fases for Opivion

Moo gonducted oue andin e accordance wath International Standards on Auditimg (CISAT) Our pesponsthilines under those
staadaras ore furtper deserthed o the Aadior < Responabilinies for the Audit of the Financial Statements <cction ol our
repert, We are independent ol the Society in accordance with the Intemational Tthies Standards Board for Accountants
Code af Ethics for Professional Aecountants (IESBA Code). together with other cthical requirements that are relevant t our
andit of the financial statements in Kenya and we have fulfilled our other ethical responsibilities in aceordance with these
requirements. We belicve that the audil evidence we have obtained 1s sulficient and appropriaie (¢ pravide o hisis lor ow
QP TG,

Gulic indermation

The Covned members are responsible sor the other information which comprices the report of Connernt Members as required
oy e Reayt Sacteties Act Che other teformaion does not melude the financial statemients and car auditor — =cport thereon
Cur opmion on the tinaneial statements docs wol covar the other mformation and we do not express ansy fuan ol assuvanee
conchi ¢ thereon In connection wail wut audil ol the tinancial statements our responsibilicy as w0 vad the other
oo and. in duine <o conscder whether the other imformation 1s maternally meonsistent with the inaneial siawements
or o knowicdee obamed i the aedit o atherwose appears 1o he materially misstated 0 based on the work we have
performed on the otier mlormiaion that we obtamed prion o the date of this auditor s report. we conclude that there s o
material messtatement ot the ether wtomation woe are required o report that fact. We han e nothing w reper 0 thes regard

Couancil Mombers” Responsibilion for the Finuncial Statements

Ihe Counctl Members are responsible for the preparation ol the financial statements that give a true and fair view
accordance with IFRS for SME. and for such aintermal controls as Council Members determme are necessany 1o enable the
peeparation of financial staremenis that are free from material misstatement. whether due o fracd or eiror

Li prepaning the lnancral staemcnis the Counerl Rembers are rosponsible foe assessing the socicly s abidily o continue as
awems concern. disclostng, s apphicable. matiers related 10 soing concerm and using the eoma concern hasis of accounting
uniess the Counctl Members eher miend 1o figuidate the Socieny o W cease uperauons or fave no realistie alternan e bui
to do so. Those charged with govemance e tesponsible for overseemsa the Societs ~ financial reporting progess

Auditor’s Respansibilitios for the Audid of the Vinancal Statements

viar ebjectives are ty ebisin ressomoble assorance about whether the iinaneial stitements a5 g whaole are free Iroim maternal
misstatement. shether dee e traed or ertor and o issue an auditor's report that mcludes our opimion Beasonabie assarance
5 2 hagh fevel of assurance but 15 not o guarantee that an andit conducted m accordance with 1SAs will alway s detect o
matera! messtateiment when il exisls

Roval Office. 3rd Floor 3
& * H . " - "
Mueotio Road. Westlands. Nairobi

Email: info@kkandassociates.co



REPORT OF THE INDEPENDENT AUDITORS (Continued)
TO THE MEMBERS OF MARKETING SOCIETY OF KENYA

Auditor's Responsibilities for the Audit of the Financial Statements (Continued)

Misstalements can arise rom [raud or error and ure considered material il individually or in the aggregate. they could
reasonably be expected to influence the economic decisions of users taken on the basis of these inancial statements.
As part ol un audit in accordance with 1SAs, we exercise professional judgements and maintain prolessionul
shepticism throughout the audit. We also

e ldentily and assess the risks of material misstatement ol the [nancial statements. whether due 1o lraud or error.
design and perform audit procedures responsive 1o those risks, and obtain audit evidence that is sulficient and
appropriale w provide a busis lor our opinion. The risk ol not detecting a material misstatement resulting from
lraud is higher than for one resulting from error, as fraud may involve collusion. forgen . intentivnal omissions.
misrepresentations, or the override of internal control.

®  Obtwin an wnderstanding ol internal control relevant o the audit in order w design audit procedures that are
appropriate i the circumstances. but not lor expressing an opinion on the effectiveness ol the Society's internal
control.

s Lvaluale the appropriateness ol accounting policies used and the reasonableness ol accounting estimates and
related disclosures made by the Council Members,

e Conclude on the appropriateness of the Council Members™ use of the going concern basis ol accounting and.
based on the audit evidence obtamed. whether a material uncertainty exists related to events or conditions that
may cast significant doubt on the Society 's ability W continue as a going concern, I we conclude that @ material
uncertainty exists. we are required 1o draw attention in our auditor’s report o the related disclosures in the
financial statements or. if such disclosures are inadequate. o modity our opinion. Our conclusions are based on
the audit evidence obtained up w the date of our auditor's reporl, However, future events or conditions may cause
the Society o ceise 1o conlinue is a going concern.

e Evaluate the overall presentation. structure and content of the financial statements, including the disclosures. und
whether the financial statements represent the underly ing transactions and events in a manner that achieves lair
presentatian,

We communicate with Council Members, among other matters, the planned scope und timing ol the audit and
significant audit findimgs. ineluding any signilicant deficiencies in internal control that we identily during our audit,

We are also required o provide the Council Members with a statement that we have complied with the relevant ethical
requirements regarding independence and o communicate with them all relavonships and other matters that may
reasonably be thought w bear on our independence. and where applicable. related saleguards.

Report on Other Legal Requirements

As required by the Kenyan Societies Act we report 1o you. based on our audit. that:

Lo We have obtwned all the mlormation and explanations which to the best o our knowledge and beliel were
necessary or the purposes ol our audit;

n.Inour opmion proper books ol account have been kept by the Society, so tar as appears from our exumination ol
those books: and

n The Sociely s statement of Tinancial position and statement ol comprehensive income are in agreement with the
books ol account.

I'he engagement partner responsible tor the audit resulting in this independent auditor’s report was CPA Joseph M
Kirenge - P/No. 1931,

Yipente
“OR AND ON BEHALF QF:
KIRENGE & ASSOCIATES
Certified Public Accountants (K)
Nairobi



MARKETING SOCIETY OF KENYA
ANNUAL FINANCIAL STATEMENTS
FORTHE YEAR ENDED 31 DECEMBER 2022

STATEMENT OF INCOME AND EXPENDITURE

2022 2021

Note kshs Kshs
Income 5 32,652,975 53.756,498
Direct costs (18.743.008) (28.613.330)
Gross surplus 13,909,967 25,143,148
Other vperating income - 135,300
St costs (11.827.511) (7.672,105)
Administrative expenses (8.179.682) (5.720,024)
Other operating expenses {141.325) (74.219)

Operating surplus

(Deficit)/Surplus before tax

[an expense

Net (deficit)/surplus for the year

O 16.237.550)

11,692,100

(6.237.5350)

11.692,100

(4.060.909)

(0,237,351}

7.631.190




MARKETING SOCIETY OF KENYA
ANNUAL FINANCIAL STATEMENTS

STATEMENT OF FINANCIAL POSITION
AS AT 31 DECEMBER 2022

2022 2021
Note Kshs Kshs
FUND BALANCE %
Creneral Fund T H’Uiz? g,ﬂ}d,g’;?f
TOTAL EQUITY 196,127 6.433.677
_ = —
REPRESENTED BY
NON CURRENT ASSETS
Cquipment 9 072,525 385,350
672,525 385,350
CURRENT ASSETS
Cash and cash equivalents 10 6,204,971 14,924,400
Recelvables Il 8.931.300 6,398,133
lux recoverable 8 118,289 .
15,254,509 21,322,555
CURRENT LIABILITIES
Pavables 12 15,730,967 11.845.435
| axation 8 - 3,428,793
15,730,967 15,274,228
NET CURRENT (LIABILITICSYASSETS {(476.398) 6,048,327
|‘)6.127_ 6,433,677

annual tipapcial statements on pages 7 to 17 were approved for issue by the board of committee members on
14U e '7’ 2023 und were signed on ils behalf by

CR T T T T

Carman Secrerary

BasassasEsssibansnns

Treasurer

o



MARKETING SOCIETY OF KENY A
ANNUAL FINANCIAL STATEMENTS
FOR THE YEAR ENDED 31 DECEMBER 2022

STATEMENT OF CHANGES IN FUND BALANCE

Asat | January 2021

Net surplus tor the year

At 31 December 2021

Asat | January 2022

Net (deficit) for the vear

At 31 December 2022

General
Fund
Kshs

(1.197.513)

Total
Kshs

(1.197.513)

7.631.190 7.631.190
0,433,677 6.433.677
6.433.677 6.433.677
{6.237.550) (6.237.550)

196,127 196,127




MARKETING SOCIETY OF KENY A
ANNUAL FINANCIAL STATEMENTS
FORTHE YEAR ENDED 31 DECEMBER 2022

STATEMENT OF CASH FLOWS
Cash flows from operating activities

(Delicitysurplus before tax

Tax paid

Adjustments for:

Depreciation on property and equipment

Notes

Operating (deficitysurplus before working capital changes
I e | | 4

i Increase) in trade and other receivables
Increases(decrease) in trade and other payables

Cash (outflow)/ inflow Irom operating activities

Net cashflow (to)/from operating activities

Cash flows from investing activities
Purchase ol equipments

Net cash (used in) investing activities

Net cash generated from financing activities

Net (decrease)/increase in cash and cash equivalents

Cash and cash equivalents at 1 Januars

Cash and cash equivalents 31 December

Y

Lo

2022
Kshs

(0.237.350)
(3.547.082)

140,325

2021
Kshs

11,692,100
(633.974)

74,219

(9.644.30U8)

L
LI Ln

4
531

3
8

o h

[P B |
L

11,132,345

(3,365,198)
(4.112,763)

(8.291.930) 3.654.384
(8,291.930) 3,654,384
(427510 )
(427.500) =
(8.719.428) 3.654,384

14,924,400

11,270,016

0.204.971

14.924.400




MARKETING SOCIETY OF KENY A
ANNUAL FINANCIAL STATEMENTS
FOR THE YEAR ENDED 31 DECEMBLER 2022

NOTES TOTHE ANNUAL FINANCIAL STATEMENTS

by

d)

GENERAL INFORMATION

Marketing Society of henyais meorporated 10 Kenya under the kenyvan Societies Actand 1s donciled m
Remvar The address of its principle place of business s at 31 Lenana Road, Kilimam, Nairobr - The principal

activity s o empower and regulate the marketig mdusiry

For Kenyan Societies Act purposes. the balance sheet s represented by the statement ol financial position and
the profit and loss aceount by the statement ol profit or loss and otheér comprehensive ncome in the financial
sl inenly

ACCOUNTING POLICIES

Ihe principal accounting policies adopted i the preparation of these linancial statements are set out below

Basis of preparation

The fimancil statements are prepured - accordance and comply with International Finanewl Reporting
Standard (1FRS) for Small and Medium size Enuties (SMEs) They are presented in the functional currency
kenva Shithings (hshsy which i the prevating curreney sathin the primary economie environment, rounded

Lo the nearest shilling and prepared m dceordimee with the measurdment bases preseribed by IFRS for SMI-
0 i

assumipbions 1 alse requires the counail members o exercise ther judgement i the process ol applying the
company's accounting pohicies  The areas involving o lugher degree ol judgement or complexity. or arcas
where assumptions and estimates are sizmilicant o the Nnancial statements are disclosed i the relevant
sections ol the finaneial statements. Although these estimates are based on council members! best knowledge
ol current events and sctions they may undertake i the tuture. actual results ultimately may differ from those
estimales

Critcal estimites are made by the counarl members i determining the usetul hives ol equipment. Where
appheable, the counctl members consulted experts o determime accounting estimales that require special or
techmical knowledge and expenence

Revenue recognition
Revenue represents the b svalue of the constderation recenved or recavable Tor services rendered by the
soctety e s recogimsed when s reasunably probable that Tuture econonue benelits will Mow w0 the sociely
and the amount of revenue can be measured reliably The revenue 1s stated net of VAT (where applicable),
rebates und discounts

Subserpuion meome from active members s recognized i the vear i wlhieh s due Active members are
considered o be those members who are up to date with their subscriptions

Subscrption sneome from other members s recognized when receved
Registratton lees is recognised on member applivation

Gala meome s recognised when member lodges an entry 1o the Gala awards 11 15 also recogimsed when
pledges trom the sponsor and purtnership agreements are honoured

Cash and cash equivalents
Cash and cash equn alents comprise cash i hand and at bank back overdeatts and short-term - haghlys hgod
imvestments that are readily converuble o known amounts of cash and which are subject womsignihcant rnisk

ol chanees m vl ue

Receivables

Recervables and other recervables are iminally recogmised  at mvoced amounts and subsequently measured
al recoverable amounts A provision lor doubtlul debts s recognised i the meome and expenditure
statemient e the vear when the recovery of the amount due as per the ongimal erms s doubttul The
provision 1s based on the ditference between the carmy ing amount expedted recoserable amount

Receivables deemed not collecuble are woitten off against the related provision. Subsequent recoveries ol
amounts previously sweitten of T are eredited to the imcome and expenditure statement i the year of recovery



MARKETING SOCIETY OF KENYA
ANNUAL FINANCIAL STATEMENTS
FOR'THE YEAR ENDED 31 DECEMBER 2022

NOTES TO THE ANNUAL FINANCIAL STATEMENTS (CONTINUED)

Financial instruments
€) Financial ussets and liabilities are recognised i the Society s statement ol financial position when the society has

become party o the contractual provisions of the instruments.

I'he Lair value ol financial instruments is the amount at which the instruments could be exchanged between

know ledgeable willing parties i an wrms length transaction. These instruments are either priced according 1o market
prices or through valuation models which use independently sourced market parameters. Most ol these parameters are
observed directly or implied from instrument prices. Where there are no observable prices unavailable, then the
instruments” luir value will include provision for the uncertainty in the market parameter based on the realisable levels,

{u} Receivables
Receivables are carried atanticipated realisable value. An estimate is made Tor doubtiul receivables based o a review
ol ull outstanding umounts at the end o' the year Bad debts are written ofT in the yeur in which they are identilied us

uncolleetible.

thi Payables
Pay ables are stated at ther nominal value,

f) Equipment

All categories ol equipment are mitially recognised at cost. Cost ineludes expenditure directly attributable 1o the
acquisition ol the assets, Computer soltware. including the operating system. that is an integral part of the reluted
hurdware 15 capitalised as part of the computer equipment. All other items of equipment are subsequently carried at cost
less accumulated deprecration and accumulated impairment losses.

Subsequent costs are ineluded in the asset's carrying amount or recognised as a separale assel. as appropriate, only when
it 1s probable that future economie benefits associated with the item will Now to the busines and the cost of the item can
be measured reliably . Repairs and maintenance expenses are charged to the statement ol income and expenditure in the

vear in which they are incurred.

Depreciation is caleulated on reducing balance basis v write down the cost ol each asset
Lo ts residual value over s esumated usetul lite using the ollowing annual rates:

Furniture, fittings and equipments 12:5
Computers. copiers and laxes 300

Guins and losses on disposal ol equipment are determined by relerence 1o their carrying amount and are taken into
decount in determiming operating profi. On disposal of revalued assets. amounts in the revaluation sarplus reserye
relatng o that asset are transterred 10 Societys' tund aceount

12



MARKETING SOCIETY OF KENYA
ANNUAL FINANCIAL STATEMENTS
FORTHE YEAR ENDED 31 DECEMBER 2022

NOTES TO THE ANNUAL FINANCIAL STATEMENTS (CONTINUED)

g) Income taxes
Income tax expense is the aggregale amount (charged yeredited in respect of current tax and deferred tax in
determining the income and expenditure for the year. Tax s recognised in the statement of income und expenditure,

or Lo items recognised directly in general fund aceount.

Current tux
Current taxation is provided on the basis ol operating results for the year as shown in the linancial statement

adjusted i accordance with the tay legislavon.

Employee entitlements

The society and its employees contribuie to statutory National Social Security Fund which is o delined contribution
scheme. The society’s obligation is limited to a specific contribution per employee per month. Currently the
contrtbution is Timited W a minimum ol Kshs 200 per employee per month. The society's contributions are charged
to statement ol income and expenditure in the yeur 1o which they relate o,

1) Provision for liabilities and charges

Provisions are recogmised when the society has a present legal or constructive obligation as a result of past events,
itis probable that an outflow of resources embodying economice benefits will be required w settle the obligation,

and a reliuble estimate ol the amount ol the obhigation can be made.

I)  Comparatives
Where necessary comparalive figures have been adjusted to conform with changes in presentation in the current
yeur

3 CRITICAL ACCOUNTING JUDGEMENTS AND KEY SOURCES OF ESTIMATION UNCERTAINTY

[0 the process ol applying the accounting policies adopted by the Societs. the council members make certan
udgements and estimates that may altect the curryimg values ol assets and liabilities in the nest financial period. Such
fudgements and estimates are based on historical experience and other actors, including expectations of [uture events

thut are believed 1o be reasonable under the current circumstances, The council members evaluute these ut each

linancial reporting dute w ensure that they are sull reusonable under the prevailing circumstances bused on the

mlormation available

13



MARKETING SOCIETY OF KENYA
ANNUAL FINANCIAL STATEMENTS
FORTHE YEAR ENDED 31 DECEMBER 2022

NOTES TO THE ANNUAL FINANCIAL STATEMENTS (CONTINUED)

3

SIGNIFICANT JUDGEMENTS AND KEY SOURCES OF ESTIMATION UNCERTAINTY(Continued)

a)

Significant judgements made in applying the society's accounting policies

he judgements made by the council members in the process ot applying the sociely's accounting policies that have
the most signilicunt efleet on the amounts recognised in the tinancial statements include:

i)

Whether it is probable that that future taxable profits will be available against which temporary differences cun
be utilised.

Critical estimates are made by the council members in determining the usetul lives and depreciation rates for
equipment at the end ol each reporting period.

RISK MANAGEMENT OBJECTIVES AND POLICIES

ii)

iv)

Financial risk management

Fhe socieny's activities expose 1Lt wvariely ol financial risks including credit. liguidity and market risks. The
society's overall risk management policies are set out by the council members and implemented by the
management. and [ocus on the unpredictability ol changes in the society's environment and seek W minimise the
potential adverse ellects ol such risks on the society performance by setting acceptable levels ol risk. The sociely
does not hedge against any risks.

Credit risk

Creditrisk is the risk that one party w a linancial instrument will cause a financial loss for the other party by
failing w dischurge an obligaton, Credit risk mainly arises from linancial assets. and is managed on a societ -
wide basis, The society does not grade the eredit quality ol linancial assets that are neither past due nor
impaired.

Credit risk on receivables is managed by ensuring that eredit is extended o members with an established credit
history, The eredit history 1s determined by waking into account the linancial position, pust experience and other
relevant factors, Credit 1s munaged by setting the eredit limit and the eredit period tor ecuch members, The
utilisation of the eredit limits and the credit period 1s monttored by management on a monthly basis.

Liquidity risk

Liquidity risk is the risk that the sociely will not be able 1o meet its financial obligations when they fall due. The
council members have developed a risk management framewaork for the management of the sociely short,
medium and long-term liquidity requirements thereby ensuring that all financial liabilities are settled as they fall
due. The societs manages liquidity risk by continuously reviewing forecasts and actual cash lows. and
maintaining bunking facilities w cover any shortialls,

Market risk

Narket risk s the risk thut the tair value or future cash Tows ol tinancial instruments will Muctuate because ol
chunges in market price and comprises three types of risks: currency risk. interest rate risk and other price risk.

Interest rate risk

Interest rate rish arises primarily from borrowings and cash and cash equivalents. The society is exposed w cash
flow interest risk on its variable rate borrowings because of changes in market interest rates. The society
manages this exposure by maintaining a high interest cover ratio. which is the extent 1o which surplus are
avatluble to service borrowing costs

14



MARKETING SOCIETY OF KENYA
ANNUAL FINANCIAL STATEMENTS
FORTHE YEAR ENDED 31 DECEMBER 2022

NOTES TO THE ANNUAL FINANCIAL STATEMENTS (CONTINUED)
4 RISK MANAGEMENT OBJECTIVES AND POLICIES (Continued)
b) Capital management

I'he suciely manages its capital by evaluating the working capital requirements and investment in non-current
assets belore borrowings and based on this requirement, setting an internal debt to equity ratio. which it
monitors on d regular basis,

5 REVENUE 2022 2021
Kshs Kshs
[ncome 32.632975 53,756,498

6  OPERATING (DEFICITY/SURPLUS

Ihe tollowing items have been charged in urriving at surplus betore tax:
Depreciation on equipment 140,325 74,219
Auditors’ remuneration 130,000 130.000

7 GENERAL FUND
Balance brought forwurd 6.433.677 (1.197,513)
(Deficiny/Surplus Tor the year {0.237.550) 7,631,190
Asset fund uccount - other - -
Balance carried forward 196,127 6.433.677
8 (a) TAXATION CHARGE
Statement of income and expenditure
Current Tax - 4,060,909
4.060.909
(D)TANX PAYABLE/RECOVERABLE
Statement of financial position
AL Januars 3,428,793 1.858
Provision lor the vear - 4,060,909
lax Paid during the vear (3.547.082) (633,974)
AL 3| Drecember (118.289) 3.428.793

[he tax on the society's surplus differs from the theoretical amount that would arise using the statutory income
Lax rates as tollows:-

2022 2020

Kshs Kshs
(DelcitySurplus or the vear (6.237.550) 11,692,100
Fax thereon at 30%0 (2021-30%) - 3.507.630
Fus ellect ol non deductible expenses - 553,279
lax per accounts - 4.060,909
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NOTES TOTHE ANNUAL FINANCIAL STATEMENTS (CONTINUED)

9 EQUIPMENT

Olffice Furniture & Computer & Tutal

equipment fittings Accessories
Cost or Valuation hshs Kshs Kshs IKshs
Asat | Janwary 20211 | 726 443 110,326 647663 3474672
Additions - -
ALl 31 December 2021 1,726,483 100,526 647,663 3474672
Asat | January 2022 1. 726483 1,100,526 647,663 3474672
Disposal - (30000 (30.000)
Additions 62,500 363.000 427 500
At 31 December 2022 1.788.983 100,526 W62 663 3.852,172
Depreciation
Asat [ January 2021 | 348.703 94y 434 525941 01510
Charge (or the year 21,690 1607 30.317 74219
AL 31 December 2021 | 371399 Y3663 562,457 3.089.322
Asat | January 2022 | 370,399 Y3663 362,457 J.08Y,.322
Dispusal - . (30,000 130 000
Charge lur the yea 20.580 17.313 102,432 40,323
AL 31 December 2022 1 590979 973,774 G614 88Y 3.179.647
Net ook value
At 31 December 2021 | 56,084 144,06 | $5,206 383,350
AL 31 December 2022 9% U4 120,748 347774 672,525




MARKETING SOCIETY OF KENYA
ANNUAL FINANCIAL STATEMENTS
FORTHE Y EAR ENDED 31 DECEMBER 2022

NOTES TO THE ANNUAL FINANCIAL STATEMENTS (CONTINUED)

HE CASHE AT BANK AND IN HAND

Cash m hand and Mpesa
Bunk bulunces

11 RECEIVABLES
Recenables

Provision tor bad debts

VAT recervable
Other recervables

12 PAYABLES

[ rade Pavibles
Fax bability
Aceruals

13 COUNTRY OF REGISTRATION
[he Society 1s regastered and donueiled i Kenva

14 CURRENCY

2022 2021

hshs Kshs
2090632 39887
314,339 14 884 513
6204 971 14,924 400
7,352,135 6,450,685
(1,129.272) (552.272)
6222863 5498413
1.345.979 i
1,162,468 499,742

6,398 | 55

3944995
10.820.077
Uh3 BUs

688,721
10,820,077
336,638

15,730,967

| 1,845,435

Fhe Finaneral statements are presented in Kenya Shillings (Kshsy and rounded o the nearest one shilling

15 EVENTS AFTER REPORTING PERIOD

e Covid-19 pandermie has brought with it secondary effieets more so Lo the business community and the society at large. One ol the
secondury effets has been the economic dewnturm and nishs which cannot be quanttied for now

Managenent has considered the consequences of COVID-19 and other events and condinions, and it has deternined that they do not
create @ matertal uncertamy that casts significant doubt upon the entity’s ability to continue as a going concern
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MARKETING SOCTEDY OF KENYA

ANNUAL FINANCIAL STATEMENTS

DETAILED STATENMIEN T OF INCOME & EXPENDITURE
FOR THE YEAR ENDED 31 DECEMBER 2022

022 wzl
Kshs Kshs
I lncume
MSK pily 6,898,365 T710.345
Musk naateh 2000 17.241
Fudgy meome 20,000 -
Membershup Curpsate 7986117 0,475,007
Ideviduals 3 B43 842 3688 900
Students 94 250 37,800
raming mewime 2.308.782 4,908,772
Murkelers expenence U8 050 -
Natonal Business L ompacl - 12,711,004
KA EAMA PROJECT - Q098,063
Mirkelers Conlerence 10 076 Lok 4620000
Avcredited Ceners L 235 400 488,460
32652975 53 750,498
Y Dirvect costs
Fvent apenses Yu74375 5,306,241
Natonal Busmess Compact - 9,546,222
KPA EAMA PROJECT - 8,100,859
Students Nutwal Counall Program 122 240 1 1,000
Lranmng expenses d0n w51 2,374,618
GALA expenises G904 07 2
Advertising expense 391039 80,000
Marketers conterence aman 2.957.660
Sucial media suppon 129 085 =
Soh Ui magisne 23 000 36,730
18,743 008 18,613,350
3 Onther income - 15,300
4 Staff costs
Salares and wages 10114 449 7085455
Statl medical | 264,200 S6.150
NSSF Emplover Contibuation 12.000 7,000
Sttt reciuliment 193 478 73,500
Statl welline | 78,380 -
Stall triamng G, 0D -
11827511 7,672,105
3 Administration expenses:
AGNM & Couneil L yprenses 356 030 494,233
Al lews 130 Ot 130,000
Husmess perml & Licenses 69 500 70,000
Office expense RELNEE 125,539
Prmtmg amd Stanioners 1 A8 45583
Lepgal & Protessiomal fees RNV 560,000
Roeit Y12 000 BO0,000
Repan & Mamtenuncy 12 40 21,800
Subscription K1PSA & WHA) 472,792 106,644
lelephone. postage mid memel 258,762
Franspont amd tve| 3 48,020
Uil Elect, Water & Gas 25,765
Bank changes and conmussions 147 288
Fenalties and wilerest 345,237 | 836,500
lnsuranee s, [wd 157,654
Meching expenses 77 941 18,950
Dresign creative work 68 LoD 100,000
Dampations & sponsorslug - 121,000
Provision For dowabtliel debi 577000 552,212
Band debis winten off 178,364 -
8,179,082 5,720,024
4 Uther operating expenses:
Depreciatiom 140,323 T4.219
Futal operating expenses 144,325 74,219
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